Personal Branding – 

A My Creative Team White Paper


Introduction

In our increasingly interconnected, digital world, your personal brand becomes more important because it is hanging out there for anyone to see via Google. A brand rests on truth, not on a thin veneer of calculated actions. So, like any good brand, you must nurture and maintain your reputation. 

The purpose of this My Creative Team White Paper on Personal Branding is to provide you with some actionable ideas on how to build and maintain the Brand Called You. 

· The Brand Called You

· The New Brand You

· Seven Steps To Building Your Brand
The Brand Called You

By Harry Hoover

The best brands always try to do the right thing, so that their reputations will remain unsullied. But beyond that they grow, evolve and get better with time, while maintaining their special qualities from the past.

We all have a personal brand with social, cultural, intellectual, and personal needs that may not necessarily be addressed in our daily work. Address these needs and you begin to improve your brand. Here is my agenda for building your brand.

· Join and participate in community and professional organizations

· Generate media coverage about your brand

· Stay in touch, or renew old ties with friends, family and business associates

Let’s examine how each one improves your brand.

Join and participate in professional and community organizations
The best brands grow, evolve and get better with time, while maintaining their special qualities from the past.

Professional and community organizations provide ample opportunity to learn and grow.

They provide professional development opportunities. They allow you to network with peers as well as with people you would not necessarily ever meet in the normal course of your workday.

For instance, I served on the board of our local International Association of Business Communicators chapter. This allowed me to broaden my contacts in the corporate communications world, as well as form a number of friendships I probably never would have developed. As a member of the North Carolina Citizens For Business and Industry, I met people from all walks of life and all work disciplines. Finally, I am involved with Charlotte Reads, a local non-profit that focuses on literacy issues. This allows me to use my communication experience in support of an issue I feel very strongly about.

But it’s not enough to just join groups: you must participate to benefit fully. As a participant you have the opportunity to stretch, to gain confidence in yourself. Learn to lead by involvement on the board or in a special project. If you are a communicator by trade, try being treasurer for the group to exercise the other side of your brain, or take on a special project about which you feel strongly.

Generate media coverage about your brand
All that professional and community involvement will certainly lead to opportunities to leverage that involvement into news about the brand called you. And, of course, there will be promotions, new assignments, and awards at work, too. More opportunities to make headlines.

Your achievements are of interest to local print, broadcast, and online media, particularly the business pages. In Charlotte, the Observer has a weekly feature called On The Move spotlighting someone in a new position. The Charlotte Business Journal has a similar feature called Moving Up. If it is a big enough move and your company won’t do it, pay to place it on PRWEB, BusinessWire or PR Newswire. Consider it an investment in your future. Don’t forget trade publications serving your industry and alumni publications.

Seek out speaking engagements and write guest articles, too. This is yet another way to publicize your brand. And don’t forget to do news releases when you make a speech or write an article. It’s all about merchandising.

To stay top of mind, you might even want to develop your own monthly e-newsletter like Think, the My Creative Team publication. Keep it mostly informational and limit the commercial material.

Stay in touch, or renew old ties with friends, family and business associates
Everyone you know can be a brand ambassador for you, so stay in touch or reach out to those you haven’t talked with for a while.

Yet another reason for having a monthly newsletter that shares your expertise.

The network of contacts you have built over your lifetime will be instrumental if you decide to start your own business, or change jobs.

So, heed this word of advice: always deal fairly with people. One bad experience with your brand can negate 10 positive ones.

Now, get out there and start branding.

The New Brand You

By Harry Hoover

"Regardless of age, regardless of position, regardless of the business we happen to be in, all of us need to understand the importance of branding. We are CEOs of our own companies: Me, Inc. To be in business today, our most important job is to be head marketer for the brand called 'You,'" said business guru Tom Peters in a 1997 essay that kick-started the personal branding movement.

Personal branding is becoming even more important because your brand now has more permanence and it is easier for others to find out about it thanks to the Internet. If you have a blog, your brand is really hanging out there for everyone to see.

Branding is not - I repeat - is not a thin veneer of calculated actions or communications designed to fool people into thinking a certain way about you. This may work for a short while but your true brand always emerges. So, when building your personal brand it must firmly sit atop your core beliefs and actions. It's determining who you really are at the core, rather than inventing a brand that is not based on the truth.

If you want your brand to reflect honesty, you must first be honest. Duh!

The first step in personal branding is learning how others perceive you. Once you know this, then you can start building on the current perception or changing your behavior to help create a new one.

What is the Harry Hoover brand? I have always valued honesty, creativity, hard work, and I try to do the right thing.

Ten colleagues responded to my request to give me their view of my brand. Based on their responses, I believe I'm communicating my brand - and those values - effectively.

It's like any other kind of branding: if you don't first position yourself and then communicate your brand message, others will position you based upon their perceptions.

It is a new brand world for the individual. You need to get on board and build your personal brand.

Seven Steps To Building Your Brand

By Harry Hoover

You can't build a personal brand until you do a little soul searching and research. Let's take a look at some things to think about when developing your brand.

First, perform a self-assessment. What are your most important values? Consider these carefully for they will form the foundation or heart of your brand. Here I'm talking about personal values - honesty, trustworthiness, patience - that transcend workplace values.

Do you exhibit these values consistently? Ask for candid opinions from colleagues, family and friends.

What comes to mind when they think of the brand called you? You may find the answer to this question fascinating because each person has a little different view of who they think you are and how they describe you. Is this view consistent with your stated values? If not, what can you do to change these perceptions?

Next, review your personal image as it relates to the workplace. Clothes may not make the man, but - like it or not - they do make a visual statement about who you are.

Do you dress for the job you have or the job you want? What is the state of your personal grooming? What is your body language like when talking with co-workers, or supervisors?

Are you always prepared for meetings? If a colleague asks for something that you should have, could you find it or access it quickly? How do you service your colleagues and your company's customers when they make a request of you? Do you answer the telephone politely? How is your email etiquette?

Are your workspace and your computer desktop organized so that you can get to things quickly and efficiently? How does it appear to someone coming to your doorway?

Are you up-to-speed on all the skills you need to excel at your job? Do you take advantage of all training offered?

As with businesses, only a few people ever do the upfront work necessary to bring their personal brand to fruition.

Will your brand thrive thanks to a coordinated effort on your part, or will it always need brand aid because of neglect? You hold the key.
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